


Springfields is 
unique in Europe

An irresistible experience 
combining designer retail, gardens 
and leisure which together drives 

an extra 25% footfall and sales









57 retailers including





2026 turnover +6% vs. 2025

21 years consecutive turnover 
growth, bar-Covid

Top 5 retailers’ annual 
density £755 psf

Full year scheme annualised 
density £550 psf

Springfields is fully let

Recent new store
Openings: Molton

Brown, Ben Sherman,
Luke 1977, Quba &
Co, Loungers/Petalo

Lounge

Performance New Stores
All year-round events 

programme
Winter Wonderland Walk 

attracts 30,000 paying guests 
and drives overall turnover

for 8-week event +10%

Reaching over 1.5M 
impressions every month

Very active social media

Fast response individual 
retail campaigns

Events Marketing

RHS has appointed Springfields 
as an official Partner Garden





Our unique RHS designer gardens are free to enter and attract high-value guests, 
who spend more with longer dwell times



Adventure Land
10 high-quality family attractions

Including UK’s largest
JCB Young Drivers Zone

Adventure Land

10 high-quality family 
attractions including 

UK’s largest
JCB Young Drivers Zone 

and  
Tree-top Village,





The region’s premier 
event destination

Over 30 annual events with over 
200,000 attendees

The region’s premier 
event destination

Over 30 annual events with over 
200,000 attendees



Cutting edge digital marketing delivering high value customers



One of Europe’s most sustainable destinations
ESG is in Springfields DNA. BREEAM ‘Excellent’. Over 650 trees. 250,000 bulbs planted annually. 

Eco-friendly and energy-saving initiatives

A sustainable retail destination
ESG is in Springfields DNA. BREEAM ‘Excellent’. Over 650 trees. 250,000 bulbs planted annually.

Eco-friendly and energy-saving initiatives




