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Springfields

dominates
Its
catchment

6.3M population
worth £26.48Bn

2.4M footfall
97,000 VIPs

51M tourist visits
add £2.38Bn
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THE BODY SHOP
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Performance

2026 turnover +6% vs. 2025

21 years consecutive turnover
growth, bar-Covid

Top 5 retailers’ annual
density £755 psf

Full year scheme annualised
density £550 psf

YOU'RE INVITER 1o QUEVIP event

RADLEY

Events Marketing

All year-round events Reaching over 1.5M
programme impressions every month
Winter Wonderland Walk
attracts 30,000 paying guests Very active social media
and drives overall turnover
for 8-week event +10% Fast response individual

MOLTON BROWN

LONDON

PETALO LOUNGE

BAR

retail campaigns

We've benefitted greatly from the excellent Springfields team,
especially recruitment and marketing. Sales have far exceeded

all expectations. . .
Cyril Perraud, Senior Property Manager

Springfields are fantastic to work with and we are delighted
to say the Petalo Lounge has significantly outperformed our

expectations.
Jon Birtles, Senior Acquisitions and Property Manager

New Stores
Springfields is fully let

Recent new store
Openings: Molton
Brown, Ben Sherman,
Luke 1977, Quba &
Co, Loungers/Petalo
Lounge

RHS has appointed Springfields
as an official Partner Garden






OSPREY

LONDON

1’

';unf \h M\




cB

u
‘OUTLET SHOPS

\
.
N0

B

»

Sl
“Oon

=




The region’s destination for F&B
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A sustainable retail destination

ESG is in Springfields DNA. BREEAM ‘Excellent’. Over 650 trees. 250,000 bulbs planted annually.
Eco-friendly and energy-saving initiatives

I, o

-
.".. 3
»






